Pilot Car Escort Training Materials
and State Certification
Harmonization

Qe
US. Department of Transportation
Federal Highway Administration



The Need for the Project

wing Recognition of the Need for Pilot Car
rator Certification
f Certification Harmonization
tional Guidelines
eciprocity
uire certification
ification offere




NTSB Accident Report NTSB/HAR-14/01 PB2014-10639:
“Collapse of the Interstate 5 Skagit River Bridge Following a
Strike by an Oversize Combination Vehicle Mount Vernon, WA”
May 23, 2013

e Recommendation H-14-12 to FHWA, CVSA and SC&RG:

» Work together to revise the Pilot Car Escort Best Practices Guidelines
and related training materials to ensure that they contain updated
recommended practices for pilot/escort vehicle operations, and
disseminate the revised documents to groups that provide pilot/escort
vehicle driver training.

e Recommendation H-14-21 to AAMVA

» Institute, with the assistance of the American Association of State
Highway and Transportation Officials and the Commercial Vehicle
Safety Alliance, a model training and certification process that includes
reciprocity of certification in all 50 states, the District of Columbia, and
the Commonwealth of Puerto Rico for drivers of pilot/escort vehicles,
based on the Pilot Car Escort Best Practices Guidelines.
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Project Objectives
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The Process: How We Will Get There
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The Process: How We Will Get There
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Project Outcomes: Training Materials
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Proposed Pilot Escort Vehicle Training

Instructional Methods Representative
Training Day

Course Overview and Introductions Lecture, 8:00 AM to 8:30 AM
Participant Introductions

Pilot Escort Operator and Vehicle Lecture, Audio Visual 9:00 AM to 9:30 AM

Equipment Requirements

Route Planning Lecture, Audio Visual, 9:30 AM to 10:30 AM
Facilitated Discussion

BREAK 10:30 AM to 10:45 AM

Pre-Trip Activities Lecture, Audio Visual, 10:45 AM to 12:15 PM
Facilitated Discussion

LUNCH 12:15 PM to 1:15 PM

Trip Operations Lecture, Audio Visual, 1:15 PM to 3:15 PM
Facilitated Discussion

BREAK 3:15 PM to 4:00 PM

Certification Test Multiple Choice Test 4:00 PM to 4:30 PM
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Pilot Car Escort Vehicle Training
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Pilot Car Escort Vehicle Training
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Pilot Car Escort Vehicle Training
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Certification Framework
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Marketing and Outreach
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Marketing and Outreach
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